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Abstract 
This study analyzes the transformation of Pegadaian Syariah in responding to the needs of 
Generation Z in Indonesia, with an emphasis on the role of strengthening digital literacy as an 
adaptation strategy. The purpose of the study is to identify how Pegadaian Syariah adapts to 
Generation Z preferences based on digitalization, accessibility, and technology services, and 
to disseminate digital literacy challenges that hinder the transformation. The research 
method uses a qualitative approach through a literature review by collecting and analyzing 
data from related literature sources. The results of the study indicate that Pegadaian Syariah 
has transformed through service digitalization initiatives, increasing sharia financial 
education, and integrating sharia values into digital platforms. However, the main challenge 
lies in the low understanding of digital sharia finance and the decline in technological 
adaptation among Generation Z. The conclusion of the study confirms that strengthening 
sharia digital literacy is the key to the desire for transformation, with recommendations for 
holistic strategies including: (1) developing sharia digital literacy competency standards, (2) 
education integration modules in digital products, (3) establishing a digital sharia financial 
literacy research center, and (4) continuous evaluation to ensure the effectiveness of 
adaptation. 
 
Kata Kunci: Islamic Pawnshop, Generation Z, Transformation, Islamic Finance, Digital 
Literacy 
 
Introduction 
Amid the rapid digital transformation of Indonesia's financial sector, Pegadaian Syariah, as 
one of the main players in Islamic finance, is required to innovate and adapt to the unique 
characteristics of Generation Z (Manik et al., 2021). The generation born between 1997-2012 
has become a potential market segment with distinctive consumption behaviors and 
preferences for financial services. As digital natives, Generation Z desires sharia financial 
services that not only adhere to Islamic principles but also prioritize ease of digital access, 
transaction speed, and integration with modern lifestyles (Fatimah & Nasrullah, 2024; 
Hasanah & Qibtiyah, 2025). However, behind this potential, the main challenge lies in the low 
digital literacy of Islamic finance among the younger generation. 
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Although Generation Z is highly skilled in using technology, their understanding of the basic 
principles of Islamic finance is still limited. A survey by the Financial Services Authority (2023) 
showed that only 28% of Generation Z respondents were able to correctly explain basic 
concepts such as Islamic contracts or the differences between Islamic and conventional 
products. This condition creates a paradox of digital literacy—where simple access to financial 
technology is not balanced with a deep understanding of the products used (Mirza et al., 
2024). Strengthening digital literacy is crucial not only in the technical aspects of using digital 
platforms but also in building critical skills to comprehensively evaluate Islamic financial 
products. 
 
Pegadaian Syariah's digital transformation in responding to the needs of Generation Z 
presents an interesting dynamic between opportunities and challenges. On the one hand, the 
character of Gen Z who are tech-savvy and open to sharia financial innovation opens up 
significant market expansion opportunities. Data shows an increase in Generation Z's interest 
in sharia financial products reaching 35% in the last three years (Subkhan & Yusli, 2022). 
However, the same study revealed that of all Generation Z respondents who have bank 
accounts, only 51% choose sharia products - a figure that is still lower than conventional banks 
and e-money. 
 
This phenomenon shows that strengthening digital sharia literacy must be the foundation of 
Pegadaian Syariah's digital transformation strategy. The multidimensional challenges faced 
include: (1) the low level of sharia financial literacy, (2) tight competition with conventional 
fintech services, and (3) the need for large investments in developing digital infrastructure. In 
this context, strengthening literacy should not only focus on delivering information, but also 
needs to adopt an edutainment approach that combines education with gamification 
elements and digital storytelling to increase engagement (Koravuna & Surepally, 2020). 
 
The significance of this study lies in its efforts to provide a comprehensive perspective on the 
role of digital literacy as a catalyst for Islamic financial transformation in the era of digital 
disruption. By focusing on the case of Pegadaian Syariah and Generation Z as the object of 
study, the research findings are expected to: (1) map an effective Islamic digital literacy model 
for the younger generation, (2) identify digital communication strategies that suit the 
characteristics of Generation Z, and (3) provide policy recommendations to strengthen the 
digital Islamic financial ecosystem. Furthermore, this study will provide academic 
contributions in enriching the research treasury on the digital financial behavior of the young 
Muslim generation in Indonesia, as well as being a reference for the development of more 
adaptive and relevant Islamic financial strategies. 

 
Literature Review 
Pegadaian Syariah in Indonesia 
As a country with a Muslim majority population, Indonesia needs financial instruments that 
comply with sharia principles. In response to this, PT Pegadaian has formed a Sharia Business 
Unit that operates under the supervision of the Sharia Supervisory Board and the National 
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Sharia Council (DSN). The existence of this business unit is important considering that sharia 
pawnshops are one of the key instruments in the sharia economic system in Indonesia. 
Functionally, Sharia Pawnshops answer the community's need for cash liquidity while 
maintaining ownership of their valuable assets. Sharia Pawnshops offer a fundamentally 
different model from the conventional system, especially in terms of eliminating usury 
elements. This system replaces interest with a transparent fee scheme, including custody, 
maintenance, guarding, and appraisal fees that are only charged once per transaction. This 
structural difference not only has an impact on sharia aspects but also creates added value in 
the form of cost certainty for customers (Roficoh & Ghozali, 2018; Yuniwati et al., 2021). 
 
Pegaidaian Syariah is non-bank financial institutions that provide financing based on Islamic 
sharia principles, avoiding elements of usury, gharar (uncertainty), and maysir (speculation). 
Conceptually, Islamic pawn (rahn) in muamalah fiqh is defined as the retention of goods of 
economic value belonging to the borrower (rahin) as collateral (marhun) for debts given by 
the pawn recipient (murtahin) (Harahap, 2021). This mechanism provides legal certainty for 
both parties in Islamic financial transactions, as well as being an alternative financing that is 
in accordance with Islamic values. 
 
The practice of sharia pawnshops has a strong legal basis in Islam, both from primary and 
secondary sources. In the Qur'an, Surah Al-Baqarah verse 283 explicitly allows the practice of 
pawning as a form of collateral in debt transactions. This basis is strengthened by the 
authentic hadith narrated by Bukhari (No. 2202) and Muslim (No. 1603) which tells how the 
Prophet Muhammad SAW once pawned his armor to a Jew in Medina as collateral for the 
purchase of food (Safwah, 2022; Lestari & Hanifuddin, 2021). Historically, this practice shows 
that pawning has been part of the Islamic economic system since the early days. 
 
In Indonesia, the operation of Islamic Pawnshops is regulated through two main legal 
instruments. First, the Financial Services Authority Regulation (POJK) No. 31/POJK.05/2016 
concerning Pawnshop Business which is the operational legal umbrella. Second, the Fatwa of 
the National Sharia Council-Indonesian Ulema Council No. 25/DSN-MUI/III/2002 concerning 
Rahn which provides specific guidance from a sharia perspective (Khotimah, 2024). The 
combination of state regulations and religious fatwas creates a comprehensive legal 
framework for the development of Islamic pawnshops in Indonesia. 
 
Operationally, Pegadaian Syariah applies a combination of several contracts to fulfill sharia 
principles. The main contract is rahn (sharia pawn) which functions as the basis for collateral 
for goods. This contract is then combined with qardh (goodwill loan) or ijarah (rent) for 
administrative costs (Khotimah, 2024). This mechanism is designed to avoid usury practices 
while providing justice for both parties. In practice, the pawned goods must meet sharia 
criteria, both in terms of the type of goods and their economic value, while administrative 
costs are determined based on the principles of transparency and justice. 
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The historical development of Islamic Pawnshops in Indonesia began in 2002 through a 
strategic collaboration between PT Pegadaian (Persero) and Bank Muamalat Indonesia in the 
form of musyarakah (Khaerunnisa, 2022). Technical implementation began in 2003 with the 
opening of the first Islamic Pawn Service Unit (ULGS) in Jakarta. This development shows 
exponential growth from only 5 outlets in 2003 to 78 outlets in 2010, and reaching 1,250 
outlets in 2023. 
 
Despite showing positive growth, the development of Pegadaian Syariah is still lagging behind 
when compared to the growth of other sharia Non-Bank Financial Industry (IKNB) sectors. The 
main challenges faced include expanding sharia financial literacy and improving the quality of 
digital services. In the future, optimizing the role of Pegadaian Syariah requires synergy 
between strengthening regulations, product innovation, and public education to create a 
more inclusive and sharia-compliant financial system (Yuniwati et al., 2021). 
 
As a form of adaptation in the digital era, Pegadaian Syariah introduced the PSDS (Pegadaian 
Syariah Digital Service) application in 2018. With PSDS, customers can carry out various sharia 
banking transactions practically via mobile phones, such as pawn simulations, pawn bookings, 
installment payments, and other digital services. This mobile banking application has even 
been downloaded more than 10,000 times on the Google Play Store before its official launch. 
Along with its development, the number of Pegadaian Syariah Digital users continues to show 
positive growth, with an annual increase of 6% in 2022. Data shows that active users of the 
application reached 589,000 in 2022, an increase from 554,000 users in the previous year 
(Anggraeni, 2023; Setyaningrum & Khotijah, 2020). 
 
Digital marketing has a significant influence on purchasing decisions in Islamic fintech, where 
digital marketing media such as social media advertising, content marketing, and email 
marketing play an important role in increasing brand awareness and consumer interest. 
Supporting factors such as trust, ease of access, and clear information are the main 
determinants in making purchasing decisions, so consumers tend to choose Islamic fintech 
that actively provides education and transparency through digital channels. This digital 
transformation is proof of Pegadaian Syariah's commitment to answering the needs of 
modern society while expanding Islamic financial inclusion in Indonesia (Putri & Rahayu, 2022; 
Yuniwati et al., 2021; (Setyaningrum & Khotijah, 2020). 

 
Generation Z in the Context of Digital Financial Literacy 
Generation Z, which demographically includes individuals born between 1996 and 2010, 
where Generation Z dominates the Indonesian population by 27.94% or around 74.93 million 
people (Christiani & Ikasaro, 2020; Dunas & Vartanov, 2020). Generation Z has become an 
important subject in contemporary studies of digital financial behavior. As the first digital 
natives, this group exhibits unique characteristics in financial interactions that are 
fundamentally different from previous generations. Zirzis (2024) identified three main 
characteristics that distinguish Generation Z: (1) high technological adaptability, (2) strong 
preference for flexibility, and (3) growing social awareness, which is accompanied by 
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challenges in mental health and the need for deeper digital literacy (Dunas & Vartanov, 2020; 
Muaviah et al., 2023). 
 
In the context of banking and finance, Generation Z has emerged as a disruptive group that is 
changing the traditional landscape of the financial industry. Oberoi and Puranik (2024) stated 
that 87% of Generation Z in Indonesia prefer digital financial platforms over conventional 
banks, with the growth in fintech usage reaching 42% in the 2020-2023 period. This 
phenomenon is shown through several behavioral indicators: first, massive migration from 
traditional banking systems to mobile banking applications; second, high adoption of the 
system. The rapid development of technology among Generation Z in 2023 has had a 
significant impact on the business world. The results of research by the Katadata Insight 
Center in collaboration with Zig revealed that millennials and Gen Z are the main user 
segments of paylater services (Putri, 2022). Survey data shows that out of 5,204 respondents, 
13.8% use paylater, with the dominance of use by Gen Z reaching 9.7% (Setyowati, 2022). 
 
Their multitasking and expressive cognitive characteristics, coupled with a hyper-connected 
digital environment, create a unique paradox: on the one hand, they are able to adapt quickly 
to fintech innovations, but on the other hand, they are vulnerable to excessive consumer 
behavior. Based on the findings of the Youth Finsight 2.0 survey, the financial health of 
Indonesia's young generation shows worrying symptoms. As many as 33% of respondents 
admitted to having difficulty managing their finances, while 60% depended on loans, with 
52% of them defaulting. This fact is exacerbated by unhealthy consumption patterns, where 
spending on food and entertainment reached 18.69%-70.59% of total monthly spending 
(Bisnis.com, 2023). 
 
According to Wijaya, N. H. (2022), it is in this context that Pegadaian Syariah can play a 
strategic role as a healthier and more responsible alternative financial solution. The 
implementation of this solution is expected to reduce the default rate while increasing the 
financial capacity of the younger generation. Strategic collaboration between Pegadaian 
Syariah and related authorities such as OJK and DNKI is the key to success in creating a more 
inclusive and sustainable financial ecosystem for the younger generation of Indonesia. 
Pegadaian Syariah offers a comprehensive solution to overcome the financial problems of the 
younger generation through three main approaches. First, providing sharia financing based 
on gold pawn and other halal products with affordable installments, providing a safer 
alternative to illegal online loans. Second, developing a sharia financial education program 
that focuses on managing expenses and understanding the risks of consumer debt. Third, 
presenting innovations in transparent and usury-free sharia digital products, offering 
healthier financial principles while remaining competitive with conventional fintech services. 
These three solutions are designed to build financial literacy while providing responsible 
financing access for the younger generation (Yuniwati, Lestari & Alfiqoh 2021). 
 
Tulasmi & Mukti (2020) also added that the implementation of this solution is expected to 
reduce the default rate while increasing the financial capacity of the younger generation. 
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Strategic collaboration between Pegadaian Syariah and related authorities such as the 
Financial Services Authority (OJK) and the National Council for Financial Inclusion (DNKI) is the 
key to success in creating a more inclusive and sustainable financial ecosystem for the 
younger generation of Indonesia. 
 
Digital Transformation in Islamic Pawnshops 
The rapid development of digital technology in the last decade has had a transformative 
impact on the Islamic financial sector, including in the pawnshop industry. Based on data from 
the Financial Services Authority (OJK, 2023), the adoption of digital platforms by Pegadaian 
Syariah has significantly increased service accessibility, allowing customers to carry out 
various financial transactions ranging from digital asset valuations, applying for Islamic 
financing, to electronic payment settlements. This transformation has not only expanded the 
market coverage geographically, but has also succeeded in reaching new demographic 
segments, especially the millennial generation and Gen Z, who actively contribute to 
sustainable business growth. 
 
Digitalization in the Islamic financial sector, including pawnshop services, has resulted in a 
significant increase in operational efficiency. Wijaya, N. H. (2022) in his research emphasized 
that digital technology has developed into a fundamental structural element in the modern 
social and economic order. This reality encourages Islamic financial institutions, including 
Pegadaian Syariah, to position digital transformation as a main strategic agenda in responding 
to exponential technological developments. The implementation of advanced computing 
solutions and digital technology in Islamic banking operations represents an important 
paradigm shift in the financial industry landscape. 
 
The phenomenon of digital transformation has become a strategic imperative for Pegadaian 
Syariah in responding to the evolution of consumer behavior, especially the unique 
characteristics of Generation Z who prioritize the principles of accessibility and speed of 
digital-based services. The findings of Ismail, P. (2024) in a study entitled "Inclusivity and 
Transformation of Sharia Financial Literacy in a Multicultural Environment" revealed that this 
generation shows a high level of dependency on digital technology and has expectations for 
financial services that are personal and responsive in real-time. This condition is in line with 
Pegadaian Syariah's strategic initiative through the development of the Pegadaian Syariah 
Digital Service (PSDS) application as an adaptive and competitive sharia financial solution in 
the digital era. 
 
PSDS presents the convenience of real-time application-based sharia transactions. This 
service allows customers to access various sharia financial products anytime and anywhere 
via smartphone, equivalent to transacting at a physical outlet. This application offers 
complete features ranging from online pawnshops, business financing, digital gold savings, to 
balance top-ups, supported by a practical payment system via BNI Virtual Account. By 
integrating financial technology and sharia principles, this service not only facilitates 
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transactions but also encourages broader digital financial inclusion (Ismail, P., 2024; Wijaya, 
N. H., 2022). 
 
However, this digital transformation is not without challenges. The digital divide is still a 
barrier, where many potential customers in suburban and rural areas are reluctant to use 
PSDS due to limited internet infrastructure (Karimah, 2021; Maulani, 2020). On the other 
hand, security and trust issues also influence adoption. According to research by Ali et al. 
(2022) on the Effectiveness of the Pegadaian Syariah Digital Service (PSDS) Application, it is 
known that Generation Z experiences doubts due to the existence of application glitching or 
unstable system updates. To optimize this digital transformation, Pegadaian Syariah needs to 
strengthen collaboration with Islamic fintech to improve technological capabilities, for 
example through blockchain integration for transaction transparency. Digital literacy 
education based on social media platforms (such as TikTok or Instagram) is also important to 
reach Generation Z (Ali et al., 2022; Karimah, 2021). 
 
Critically, Pegadaian Syariah's digital transformation is not just a technology migration, but 
also a test of the adaptation of sharia values in the digital ecosystem. Challenges such as 
ensuring algorithms are free from gharar (uncertainty prohibited in Islam) actually open up 
opportunities to set new standards for digital sharia finance in Indonesia. Thus, this effort not 
only meets the needs of Generation Z, but also strengthens Pegadaian Syariah's position as a 
pioneer in technology-based sharia financial innovation. 
 
Discussion and Conclusion 
Pegadaian Syariah faces unique challenges in its digital transformation to reach Generation Z 
in Indonesia. Despite their status as digital natives and their advanced technology adoption 
skills, research conducted by the Financial Services Authority (2023) reveals a concerning gap 
in their comprehension of the foundational principles of Islamic finance. This phenomenon 
engenders a paradox wherein the ease of digital access does not directly correspond to an 
understanding of Islamic financial products (Mirza et al., 2024). To address this challenge, a 
multidisciplinary approach is needed that deeply integrates digital literacy theory with 
communication science. Digital Literacy theory underscores two fundamental concepts. First, 
it emphasizes techno-practical mastery. Second, it places significant emphasis on the 
development of critical competencies in analyzing and understanding the complexity of 
Islamic products. The ability to discern valid information from the deluge of digital 
information is a crucial skill for Generation Z (Wilson, 2024; Yang et al., 2025). From a 
communication science perspective, integrated marketing communication theory and 
participatory models are highly relevant to reaching this segment, which tends to actively 
select and even produce its own information. This objective necessitates the implementation 
of an authentic Stakeholder Engagement strategy, leveraging digital platforms that are 
prevalent in the Generation Z demographic, such as interactive social media, to facilitate 
meaningful dialogue (Troise & Camilleri, 2021). 
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In this context, the Two-Way Symmetrical Model (2WSM) is imperative for the establishment 
of sustainable relationships (Loarre et al., 2025). This model, developed by Grunig and Hunt, 
introduced a paradigm shift in communication practices by transitioning from unidirectional 
dissemination of messages to a collaborative strategy that prioritizes mutual understanding 
between organizations and their respective publics (Fiveable, 2024). In contrast to the 
asymmetric communication paradigm, which is designed to persuade, the symmetrical 
approach fosters a level playing field for negotiation and mutual understanding. In this 
paradigm, organizations are required to be receptive to adjusting their positions in 
accordance with stakeholder input (Kent & Lane, 2021; Li & Lee, 2024). A notable illustration 
of this phenomenon is the implementation of social media by Pegadaian Syariah, which has 
not merely been a platform for the dissemination of information, but rather, has been utilized 
as an active conduit for addressing customer grievances, responding to their aspirations, and 
even engaging Generation Z in the development of novel products. This approach has 
contributed to the establishment of a robust reputational foundation and the cultivation of 
long-term, mutually beneficial relationships (Hasibuan & Afandi, 2025; Fata & Hasanah, 
2024). 
 
To address this challenge, a multidisciplinary approach is necessary that integrates digital 
literacy theory with communication science. According to Wilson, A. L. (2024), Digital Literacy 
Theory underscores the significance of cultivating critical competencies in comprehending 
sharia products. Concurrently, integrated marketing communication theory and participatory 
models hold particular pertinence in engaging Generation Z, a demographic known for its 
proclivity to actively seek out information. The organizational communication approach 
through Stakeholder Engagement and two-way symmetrical communication is crucial in 
building sustainable relationships (Troise & Camilleri, 2021). 
 
The implementation of an effective digital literacy program necessitates a multichannel 
communication strategy. The application of organizational storytelling techniques 
(Leiwakabessy & Purwonugroho, 2024) and visual communication (Josephson et al., 2020) has 
been demonstrated to facilitate the transformation of complex Sharia values into easily 
comprehensible forms. Digital platforms, including mobile applications, social media, and 
webinars, must be developed with an interactive approach, incorporating gamification and 
microlearning strategies (Sari, 2021). This kind of comprehensive program will not only create 
smarter consumers but also make Generation Z customers agents of sharia product 
socialization in their environment. Consequently, Pegadaian Syariah can fortify its standing as 
an adaptive sharia financial actor while enhancing sharia financial literacy more efficiently. 
 
Digital literacy has been identified as a critical factor in the success of Pegadaian Syariah's 
digital transformation. A study by Putra & Ginting (2022) demonstrated that young 
Indonesians frequently encounter difficulties in evaluating the risks associated with digital 
financial products. This phenomenon is further compounded by the proliferation of 
cybercrime cases within the fintech sector (Hatta et al., 2018). In this context, digital literacy 
is defined as the capacity to utilize technology in addition to possessing a comprehensive 
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understanding of Sharia products, transaction mechanisms, and risk management. Pegadaian 
Syariah has the potential to fulfill a strategic role in enhancing digital literacy through a variety 
of approaches. Initially, the integration of educational content directly into digital platforms 
was implemented, as evidenced by the addition of a "Learn Sharia" feature to mobile 
applications. Secondly, there is a necessity to establish collaborative relationships with 
educational institutions in order to facilitate the organization of digital Sharia financial literacy 
certification programs. Thirdly, the development of creative campaigns on social media is 
imperative. These campaigns should present Sharia financial information in an engaging and 
easily comprehensible format. 
 
In order to actualize this inclusive strategy, it is imperative to establish a comprehensive policy 
framework that encompasses the development of digital Sharia literacy competency 
standards, the integration of literacy modules into all digital products, the establishment of a 
digital Sharia financial literacy research center, and the implementation of a continuous 
evaluation system. A development communication approach (Saba, Ngepah & Odhiambo, 
2024) is pertinent for the transformation of Generation Z from passive recipients to active 
participants in the digital sharia financial ecosystem. Specifically, the communication strategy 
must include an in-depth analysis of the preferences of Generation Z, the development of a 
message strategy that aligns with their frame of reference, and media planning based on 
digitally native platforms. 
 
A comprehensive analysis reveals that Pegadaian Syariah faces complex challenges in 
reaching Generation Z. Despite their technological savvy, this generation has limited 
understanding of the basic principles of Islamic finance. The 2024 National Survey on Financial 
Literacy and Inclusion (SNLIK) revealed that Indonesia's Islamic financial literacy level remains 
low at 9.1% (Rijal, 2022). A case study at Pegadaian Syariah in Bogor Regency revealed that, 
while employees generally understand the basic concepts of Islamic financial literacy, there 
are significant challenges in its practical application. These challenges include a lack of training 
and access to adequate information sources (Zaman & Widana, 2024). Digital literacy is a 
crucial solution to this paradox, encompassing technical skills and a comprehensive 
understanding of Islamic products, risk management, and transaction mechanisms. 
 
An inclusive strategy integrating digital education has proven effective through a 
multidisciplinary approach, aligning with real initiatives on the ground. For instance, 
Pegadaian Regional Office VI Makassar initiated the Sahabat Digital 2025 program, which is 
specifically aimed at the younger generation (Emilda, 2025). This program offers digital 
transaction promotions and collaborates with the education sector through student 
internships, digital ambassadors, and Pegadaian Mengajar programs to digitize and improve 
financial literacy (Emilda, 2025). This approach, which integrates digital literacy, integrated 
marketing communications (IMC), and a participatory model, has the potential to enhance 
Generation Z's comprehension of Sharia-related products and transform them from passive 
consumers into active agents of Sharia product socialization within their communities. 
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A comprehensive analysis reveals that Pegadaian Syariah's digital transformation faces 
complex challenges in reaching Generation Z. Despite their technological savvy, this 
generation has limited understanding of the basic principles of Islamic finance. The 2024 
National Survey on Financial Literacy and Inclusion (SNLIK) revealed that Indonesia's Islamic 
financial literacy level remains low at 9.1% (Rijal, 2022). A case study at Pegadaian Syariah in 
Bogor Regency revealed that, while employees generally understand the basic concepts of 
Islamic financial literacy, there are significant challenges in its practical application. These 
challenges include a lack of training and access to adequate information sources (Zaman & 
Widana, 2024). Digital literacy is a crucial solution to this paradox, encompassing technical 
skills and a comprehensive understanding of Islamic products, risk management, and 
transaction mechanisms. 
 
An inclusive strategy integrating digital education has proven effective through a 
multidisciplinary approach, aligning with real initiatives on the ground. For instance, 
Pegadaian Regional Office VI Makassar initiated the Sahabat Digital 2025 program, which is 
specifically aimed at the younger generation (Emilda, 2025). This program offers digital 
transaction promotions and collaborates with the education sector through student 
internships, digital ambassadors, and Pegadaian Mengajar programs to digitize and improve 
financial literacy (Emilda, 2025). This approach, which integrates digital literacy, integrated 
marketing communications (IMC), and a participatory model, has the potential to enhance 
Generation Z's comprehension of Sharia-related products and transform them from passive 
consumers into active agents of Sharia product socialization within their communities. 
 
In light of the accumulated evidence, the research conclusion corroborates the notion that 
enhancing digital Sharia literacy is imperative for achieving sustainable transformation. This 
conclusion is accompanied by a series of recommendations, which include the formulation of 
comprehensive strategies. The development of competency standards for digital Sharia 
literacy is of paramount importance. The integration of educational modules into digital 
products is also essential. Furthermore, the establishment of a digital Sharia financial literacy 
research center is crucial. Finally, ongoing evaluation is necessary to ensure the effectiveness 
of adaptation. The implementation of these four pillars necessitates a comprehensive policy 
that fosters inter-institutional collaboration. Strategic collaboration, such as that observed 
between the National Committee for Sharia Economics and Finance (KNEKS) and various 
sharia financial institutions, is focused on two primary objectives: first, expanding access to 
services, and second, improving sharia financial literacy. These objectives are designed to 
create a more inclusive and sustainable sharia economic ecosystem (Lestariningtyas, 2025). 
 
At the operational level, an adaptive approach through organizational storytelling and 
gamification can be developed to convey the principles of Islamic finance in a more engaging 
manner. This phenomenon can be optimized by leveraging the insights derived from the 
discovery that for Generation Z, the perceived ease of use (PEOU) of digital products is the 
most significant variable influencing their inclination to invest in products such as Sharia gold 
savings accounts (Rinwantin & Setiyono, 2021). 
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The ultimate success of this digital transformation is measured by the creation of an inclusive 
and sustainable Islamic financial ecosystem. This comprehensive initiative, integrating 
education, technology, and participatory communication strategies, not only fortifies 
Pegadaian Syariah's standing as a pertinent Islamic financial institution in the digital age but 
also fosters long-term, trust-based connections with Generation Z. Consequently, this 
transformation is anticipated to contribute to enhancing national Islamic financial inclusion 
and literacy rates, while concurrently addressing the challenges of regeneration in the 
Indonesian Islamic financial industry. 

 
References 
Ali, L. A. M., Wardani, O., Rachmawati, N. L., Fadholi, M. F., & Sifa, I. A. (2022, December). 

Eksistensi Pegadaian Syariah Pada Generasi Milenial. In Prosiding National Seminar on 
Accounting, Finance, and Economics (NSAFE) (Vol. 2, No. 7). 
https://conference.um.ac.id/index.php/nsafe/article/view/3083?__cf_chl_tk=vL1oahz8
dV_TMHU.UW6jnE2HJ4OPqoc3Hj_vNhMHLwo-1759398414-1.0.1.1-
6EJlaEX5OOEuWqN7A9Qx1MqULbAmctYMHWxRObWB_i8  

Anggraeni, R. (2023, February 10). Mantap! Pengguna Pegadaian Digital Capai 5,3 Juta Orang 
pada 2022. Bisnis.com. 
https://finansial.bisnis.com/read/20230210/89/1626813/mantap-pengguna-
pegadaian-digital-capai-53-juta-orang-pada-2022.  

Bisnis.com. (2024, November 11). Membangun Generasi Muda Sehat Finansial & Produktif 
Lewat Inovasi dan Literasi Keuangan. Retrieved April 25, 2025, from 
https://plus.bisnis.com/read/membangun-generasi-muda-sehat-finansial-produktif-
lewat-inovasi-dan-literasi-
keuangan#:~:text=Kesehatan%20Finansial%20dan%20Tantangan%20di%20Kalangan%2
0Muda&text=Survei%20ini%20mengungkapkan%20bahwa%2033,ini%20bisa%20terus
%20memacu%20produktivitas.  

Christiani, L. C., & Ikasari, P. N. (2020). Generasi Z dan pemeliharaan relasi antar generasi 
dalam perspektif budaya Jawa. Jurnal Komunikasi dan Kajian Media, 4(2), 84–105. 

Dunas, D. V., & Vartanov, S. A. (2020). Emerging digital media culture in Russia: modeling the 
media consumption of Generation Z. Journal of Multicultural Discourses, 15(2), 186-203. 
DOI: https://doi.org/10.1080/17447143.2020.1751648  

Fatimah, S., & Nasrullah, A. P. N. (2024). Pengaruh Brand Image dan Experiential Marketing 
Melalui Inovasi Terhadap Keputusan Generasi Z Menggunakan Produk PT. Pegadaian 
Syariah. At Tawazun Jurnal ekonomi Islam, 4(2), 14-31.  

Fiveable. (2024, August 21). 1.1 Two-way symmetrical model – International Public Relations. 
https://fiveable.me/international-public-relations/unit-1/two-way-symmetrical-
model/study-guide/3nmPAJttOdlYBoav  

Harahap, N. A. (2021). Strategi pemasaran produk gadai syariah di Unit Pegadaian Syariah 
Cabang Alaman Bolak Kota Padangsidimpuan (Doctoral dissertation, IAIN 
Padangsidimpuan). http://etd.uinsyahada.ac.id/id/eprint/6934  

Hasanah, U., & Qibtiyah, D. B. (2025). Pawnshop Marketing Strategies to Increase Customer 
Interest. Journal of Educational Management Research, 4(4), 1544-1557. DOI: 

https://conference.um.ac.id/index.php/nsafe/article/view/3083?__cf_chl_tk=vL1oahz8dV_TMHU.UW6jnE2HJ4OPqoc3Hj_vNhMHLwo-1759398414-1.0.1.1-6EJlaEX5OOEuWqN7A9Qx1MqULbAmctYMHWxRObWB_i8
https://conference.um.ac.id/index.php/nsafe/article/view/3083?__cf_chl_tk=vL1oahz8dV_TMHU.UW6jnE2HJ4OPqoc3Hj_vNhMHLwo-1759398414-1.0.1.1-6EJlaEX5OOEuWqN7A9Qx1MqULbAmctYMHWxRObWB_i8
https://conference.um.ac.id/index.php/nsafe/article/view/3083?__cf_chl_tk=vL1oahz8dV_TMHU.UW6jnE2HJ4OPqoc3Hj_vNhMHLwo-1759398414-1.0.1.1-6EJlaEX5OOEuWqN7A9Qx1MqULbAmctYMHWxRObWB_i8
https://finansial.bisnis.com/read/20230210/89/1626813/mantap-pengguna-pegadaian-digital-capai-53-juta-orang-pada-2022
https://finansial.bisnis.com/read/20230210/89/1626813/mantap-pengguna-pegadaian-digital-capai-53-juta-orang-pada-2022
https://plus.bisnis.com/read/membangun-generasi-muda-sehat-finansial-produktif-lewat-inovasi-dan-literasi-keuangan#:~:text=Kesehatan%20Finansial%20dan%20Tantangan%20di%20Kalangan%20Muda&text=Survei%20ini%20mengungkapkan%20bahwa%2033,ini%20bisa%20terus%20memacu%20produktivitas
https://plus.bisnis.com/read/membangun-generasi-muda-sehat-finansial-produktif-lewat-inovasi-dan-literasi-keuangan#:~:text=Kesehatan%20Finansial%20dan%20Tantangan%20di%20Kalangan%20Muda&text=Survei%20ini%20mengungkapkan%20bahwa%2033,ini%20bisa%20terus%20memacu%20produktivitas
https://plus.bisnis.com/read/membangun-generasi-muda-sehat-finansial-produktif-lewat-inovasi-dan-literasi-keuangan#:~:text=Kesehatan%20Finansial%20dan%20Tantangan%20di%20Kalangan%20Muda&text=Survei%20ini%20mengungkapkan%20bahwa%2033,ini%20bisa%20terus%20memacu%20produktivitas
https://plus.bisnis.com/read/membangun-generasi-muda-sehat-finansial-produktif-lewat-inovasi-dan-literasi-keuangan#:~:text=Kesehatan%20Finansial%20dan%20Tantangan%20di%20Kalangan%20Muda&text=Survei%20ini%20mengungkapkan%20bahwa%2033,ini%20bisa%20terus%20memacu%20produktivitas
https://plus.bisnis.com/read/membangun-generasi-muda-sehat-finansial-produktif-lewat-inovasi-dan-literasi-keuangan#:~:text=Kesehatan%20Finansial%20dan%20Tantangan%20di%20Kalangan%20Muda&text=Survei%20ini%20mengungkapkan%20bahwa%2033,ini%20bisa%20terus%20memacu%20produktivitas
https://doi.org/10.1080/17447143.2020.1751648
https://fiveable.me/international-public-relations/unit-1/two-way-symmetrical-model/study-guide/3nmPAJttOdlYBoav
https://fiveable.me/international-public-relations/unit-1/two-way-symmetrical-model/study-guide/3nmPAJttOdlYBoav
http://etd.uinsyahada.ac.id/id/eprint/6934


International Journal of Islamic Studies, Islamic Finance and Management  
                                                         Vol. 3, Issue 2, December 2025   

e-ISSN: 3009-0067 

 

25 | P a g e  

 

 

https://doi.org/10.61987/jemr.v4i4.1147  
Hasibuan, A. N., & Afandi, A. (2025). Is There a Proclivity Among Muslim Millennials to Engage 

with Sharia Digital Pawnbroking Services?. International Journal of Islamic Economics 
and Finance (IJIEF), 8(1), 37-57. DOI: https://doi.org/10.18196/ijief.v8i1.22219  

Hatta, M., Rajamanickam, R., Abdullah, D., Hartono, H., Bunga, M., Adji, H. S., & Rianita, D. 
(2018, November). Efforts to overcome cyber crime actions in Indonesia. In Journal of 
Physics: Conference Series (Vol. 1114, No. 1, p. 012081). IOP Publishing. DOI: 
10.1088/1742-6596/1114/1/012081  

Ismail, P. (2024). Inklusivitas Dan Transformasi Literasi Keuangan Syariah Di Lingkungan 
Multikultura. Jurnal Investasi Islam, 9(2), 196-207. 

Josephson, S., Kelly, J., & Smith, K. (2020). Handbook of visual communication. Handbook of 
Visual Communication. 

Karimah, A. N. (2021). Pengaruh Strategi Pemasaran, Kepercayaan, dan Teknologi Informasi 
Terhadap Keputusan Nasabah Menggunakan Aplikasi Pegadaian Syariah Digital (PSD) 
Pada Pegadaian Syariah Kota Semarang. Universitas Islam Negeri Walisongo Semarang. 
https://eprints.walisongo.ac.id/id/eprint/14741/1/1705026162_ANA%20NUR%20KARI
MAH_FULL%20SKRIPSI%20-%20Ananur%20Karimah.pdf  

Kent, M. L., & Lane, A. (2021). Two-way communication, symmetry, negative spaces, and 
dialogue. Public Relations Review, 47(2), 102014. DOI: 
https://doi.org/10.1016/j.pubrev.2021.102014  

Khaerunnisa, R. (2022). Analisis Kinerja Perkembangan Pegadaian syariah. Jurnal Manajemen 
Dakwah, 10(1). 

Khotimah, I. A. Y. (2024). Fatwa-fatwa DSN MUI Terkait Gadai (Rahn), Rahn Haqiqi dan Rahn 
Tasjily. Rayah Al-Islam, 8(4), 1975-1983. 

Koravuna, S., & Surepally, U. K. (2020, September). Educational gamification and artificial 
intelligence for promoting digital literacy. In Proceedings of the 2nd International 
Conference on Intelligent and Innovative Computing Applications (pp. 1-6). DOI: 
https://doi.org/10.1145/3415088.3415107  

Leiwakabessy, T., & Purwonugroho, D. P. (2024). Meningkatkan Kecerdasan Emosional Anak 
Melalui Metode Story-Telling Berdasarkan Filipi 4:4.EDULEAD: Journal of Christian 
Education and Leadership, 5(1), 83-94. 

Lestari, Y. J., & Hanifuddin, I. (2021). Dasar Hukum Pegadaian Syariah Dalam Fatwa DSN-MUI. 
Jurnal Hukum Ekonomi Islam, 5(2), 144-153. Retrieved from 
https://jhei.appheisi.or.id/index.php/jhei/article/view/100  

Li, J. Y., & Lee, Y. (2024). Predicting public cooperation with face covering at the early phases 
of COVID-19: building public trust, confidence, knowledge through governmental two-
way symmetrical communication. Health communication, 39(12), 2983-2996. DOI: 
https://doi.org/10.1080/10410236.2023.229  

Loarre, A. P., Kim, N., Martino, V., & Lee, S. (2025). Constructive roles of organizational two-
way symmetrical communication: Workplace pseudo-information gatekeeping. 
American Behavioral Scientist, 69(2), 206-218. DOI: 
https://doi.org/10.1177/00027642221118294  

Manik, N. N. A., Fadillah, P. I., & Jannah, N. (2021). Faktor-Faktor Yang Mempengaruhi Minat 

https://doi.org/10.61987/jemr.v4i4.1147
https://doi.org/10.18196/ijief.v8i1.22219
https://eprints.walisongo.ac.id/id/eprint/14741/1/1705026162_ANA%20NUR%20KARIMAH_FULL%20SKRIPSI%20-%20Ananur%20Karimah.pdf
https://eprints.walisongo.ac.id/id/eprint/14741/1/1705026162_ANA%20NUR%20KARIMAH_FULL%20SKRIPSI%20-%20Ananur%20Karimah.pdf
https://doi.org/10.1016/j.pubrev.2021.102014
https://doi.org/10.1145/3415088.3415107
https://jhei.appheisi.or.id/index.php/jhei/article/view/100
https://doi.org/10.1080/10410236.2023.229
https://doi.org/10.1177/00027642221118294


International Journal of Islamic Studies, Islamic Finance and Management  
                                                         Vol. 3, Issue 2, December 2025   

e-ISSN: 3009-0067 

 

26 | P a g e  

 

 

Generasi Z Dalam Berinvestasi Tabung Emas Pada Pegadaian Digital Syariah. Jurnal 
Cakrawala Ilmiah, 1(4), 637-646. DOI: 
https://doi.org/10.53625/jcijurnalcakrawalailmiah.v1i4.847  

Maulani, D. (2020). E-Government: Efektivitas Layanan Aplikasi Pegadaian Syariah Digital 
Service (PSDS) pada Cabang Pegadaian Syariah Bogor Baru. Jurnal Manajemen Strategi 
dan Aplikasi Bisnis, 3(2), 185-194. DOI: https://doi.org/10.36407/jmsab.v3i2.14  

Melkote, S. R., & Steeves, H. L. (2015). Communication for development: Theory and practice 
for empowerment and social justice. BGSU Faculty Books. 5. 
https://scholarworks.bgsu.edu/bgsu_books/50 

Mirza, R., Hisan, K., & Maulana, Z. (2024). Berkah Finansial: Tantangan dan Implementasi 
Perencanaan Keuangan Syariah Generasi Z Kota Langsa. IHTIYATH: Jurnal Manajemen 
Keuangan Syariah, 8(2), 129-142. 

Muaviah, E., Lathifaturrahmah, L., Dewi, A. A., & Febriani, N. (2023). Generasi Z, Melangkah 
di Era Digital Dengan Bijak dan Terencana. Journal of Social Contemplativa, 1(2), 63-81. 
DOI: https://doi.org/10.61183/jsc.v1i2.39  

Ningrum, I. S., Syah, T. Y. R., Hamdi, E., & Munandar, A. (2023). Implementasi Strategi Bauran 
Pemasaran Dalam Memasarkan Produk Aplikasi Akuntansi Berbasis Digital Edukasi: 
Financial Report Assistant (FIRA). Jurnal Penelitian dan Karya Ilmiah Lembaga Penelitian 
Universitas Trisakti, 357-376. DOI: https://doi.org/10.25105/pdk.v8i2.16033  

Oberoi, S., & Puranik, M. (2024). Digital finance and the perspective of Gen-Z cohort: A 
review. IPE Journal of Management, 14(1), 55-72. 

OJK. (2023). Laporan Tahunan OJK 2023. Oritas Jasa Keuangan. https://ojk.go.id/id/data-dan-
statistik/laporan-tahunan/Pages/Laporan-Tahunan-OJK-2023.aspx  

Putra, I. G. W. S. C., & Ginting, J. A. (2022). Analisa Faktor-Faktor yang Mempengaruhi Minat 
Generasi Z dalam Menggunakan Aplikasi Bank Digital di Indonesia. Ekuitas: Jurnal 
Pendidikan Ekonomi, 10(2), 306-318. DOI: https://doi.org/10.23887/ekuitas.v10i2.52470  

Putri, A. A. (2022, October 24). Kalangan Muda Makin Minati Everyday Paylater untuk Dukung 
Keseharian. Katadata.co.id. Retrieved April 25, 2025, from 
https://katadata.co.id/padjar/infografik/635653b09df28/kalangan-muda-makin-
minatieveryday-paylater-untuk-dukung-keseharian   

Putri, D. S. P., & Rahayu, Y. S. (2022). Pengaruh digital marketing terhadap keputusan 
pembelian produk jasa pada fintech syariah (studi pada Erahn. Id). Jurnal Masharif Al-
Syariah: Jurnal Ekonomi dan Perbankan Syariah, 7(3), 1077-1092. DOI: 
https://doi.org/10.30651/jms.v7i3.14725  

Roficoh, L. W., & Ghozali, M. (2018). Aplikasi akad rahn pada pegadaian syariah. Jurnal 
Masharif Al-Syariah: Jurnal Ekonomi Dan Perbankan Syariah, 3(2). DOI: 
https://doi.org/10.30651/jms.v3i2.1736  

Saba, C. S., Ngepah, N., & Odhiambo, N. M. (2024). Information and communication 
technology (ICT), growth and development in developing regions: Evidence from a 
comparative analysis and a new approach. Journal of the Knowledge Economy, 15(3), 
14700-14748. DOI: https://doi.org/10.1007/s13132-023-01571-8  

Safwah, F. (2022). Diferensiasi Pengelolaan Pegadaian Syariah Dengan Pegadaian 
Konvensional (Doctoral Dissertation, Universitas Pancasakti Tegal). 

https://doi.org/10.53625/jcijurnalcakrawalailmiah.v1i4.847
https://doi.org/10.36407/jmsab.v3i2.14
https://scholarworks.bgsu.edu/bgsu_books/50
https://doi.org/10.61183/jsc.v1i2.39
https://doi.org/10.25105/pdk.v8i2.16033
https://ojk.go.id/id/data-dan-statistik/laporan-tahunan/Pages/Laporan-Tahunan-OJK-2023.aspx
https://ojk.go.id/id/data-dan-statistik/laporan-tahunan/Pages/Laporan-Tahunan-OJK-2023.aspx
https://doi.org/10.23887/ekuitas.v10i2.52470
https://katadata.co.id/padjar/infografik/635653b09df28/kalangan-muda-makin-minatieveryday-paylater-untuk-dukung-keseharian
https://katadata.co.id/padjar/infografik/635653b09df28/kalangan-muda-makin-minatieveryday-paylater-untuk-dukung-keseharian
https://doi.org/10.30651/jms.v7i3.14725
https://doi.org/10.30651/jms.v3i2.1736
https://doi.org/10.1007/s13132-023-01571-8


International Journal of Islamic Studies, Islamic Finance and Management  
                                                         Vol. 3, Issue 2, December 2025   

e-ISSN: 3009-0067 

 

27 | P a g e  

 

 

https://repository.upstegal.ac.id/5165/2/BAB%20I%20-%20Farikhah%20Safwah.pdf  
Sari, P. K. (2021). Pengembangan Model Pembelajaran Gamifikasi Menggunakan 

Microlearning Untuk Keterampilan Dasar Mengajar (Doctoral Dissertation, Universitas 
Negeri Jakarta). http://repository.unj.ac.id/id/eprint/13475  

Setyaningrum, R., & Khotijah, S. A. (2020). Analisis Penerapan Sistem Informasi Aplikasi 
Pegadaian Syariah Digital Dalam Memudahkan Nasabah Bertransaksi Menurut Syariah 
Islam. Gorontalo Accounting Journal, 3(2), 105-115. DOI: 
https://doi.org/10.32662/gaj.v3i2.1027  

Setyowati, D. (2022). Survei KIC: Gen Z dan Milenial Pakai Paylater untuk Belanja Busana. 
Katadata.co.id. Retrieved April 25, 2025, from 
https://katadata.co.id/digital/fintech/61e0ecf4b1b96/survei-kic-gen-z-dan-milenial-
pakai-paylater-untuk-belanja-busana  

Subkhan, M. & Yusli, M. (2022). Pengaruh Literasi Keuangan, Digital Marketing, Brand Image 
Dan Word Of Mouth Terhadap Minat Generasi Z Pada Bank Syariah (Studi Kasus Di Bank 
Syariah Kabupaten Sleman). In: Seminar Nasional dan Call For Paper 2021: Strategi 
Pemulihan UMKM Pasca Pandemi Covid-19. STIE Widya Wiwaha, Yogyakarta, pp. 262-
276. ISBN 978-623-99100-0-6. http://eprint.stieww.ac.id/id/eprint/1760  

Troise, C., & Camilleri, M. A. (2021). The use of digital media for marketing, CSR 
communication and stakeholder engagement. In Strategic corporate communication in 
the digital age (pp. 161-174). Emerald Publishing Limited. DOI: 
https://doi.org/10.1108/978-1-80071-264-520211010  

Tulasmi, T., & Mukti, T. (2020). Peran Pegadaian Syariah dalam Literasi Keuangan Syariah. 
Jurnal Ilmiah Ekonomi Islam, 6(2), 239-245. DOI: https://doi.org/10.29040/jiei.v6i2.1072  

Wijaya, N. H. (2022). The Challenges of Sharia Pawnshops in Indonesia in the Era of the 
Industrial Revolution 4.0. El-Mashlahah, 12(1), 52-69. DOI: 10.23971/elma.v12i1.3910   

Wilson, A. L. (2024). Examining the Digital Literacy Competencies and Practices of Generation 
Z Employees in Higher Education (Doctoral dissertation, University of Texas at Tyler). 
https://www.proquest.com/openview/5bfc2362218032bed9282f239eaabfde/1?pq-
origsite=gscholar&cbl=18750&diss=y 

Yang, F., Yao, R., Ren, Y., & Guo, L. (2025). Harmony in diversity: Digital literacy research in a 
multidisciplinary landscape. Computers & Education, 230, 105265. DOI: 
https://doi.org/10.1016/j.compedu.2025.105265    

Yuniwati, N., Lestari, E. D., & Alfiqoh, A. (2021). Pegadaian Syariah: Penerapan Akad Rahn 
Pada Pegadaian Syariah. An-Nisbah: Jurnal Perbankan Syariah, 2(2), 189-199. 

Zirzis, M. (2024). Evolusi Ekonomi Di Era Digital: Kontribusi Generasi Z Dalam Perekonomian. ⁠⁠ 
Jurnal Literasi Indonesia, 1(2), 77-82. 
https://jli.staiku.ac.id/index.php/st/article/view/11/30  

 

https://repository.upstegal.ac.id/5165/2/BAB%20I%20-%20Farikhah%20Safwah.pdf
http://repository.unj.ac.id/id/eprint/13475
https://doi.org/10.32662/gaj.v3i2.1027
https://katadata.co.id/digital/fintech/61e0ecf4b1b96/survei-kic-gen-z-dan-milenial-pakai-paylater-untuk-belanja-busana
https://katadata.co.id/digital/fintech/61e0ecf4b1b96/survei-kic-gen-z-dan-milenial-pakai-paylater-untuk-belanja-busana
http://eprint.stieww.ac.id/id/eprint/1760
https://doi.org/10.1108/978-1-80071-264-520211010
https://doi.org/10.29040/jiei.v6i2.1072
https://www.proquest.com/openview/5bfc2362218032bed9282f239eaabfde/1?pq-origsite=gscholar&cbl=18750&diss=y
https://www.proquest.com/openview/5bfc2362218032bed9282f239eaabfde/1?pq-origsite=gscholar&cbl=18750&diss=y
https://doi.org/10.1016/j.compedu.2025.105265
https://jli.staiku.ac.id/index.php/st/article/view/11/30

